Why do more and more women 

wash with SHALGIT?... 

....and what does it give them? 


Dazzlingly white laundry 
SHALGIT is the most effec- 
tive washing powder 
available: 

40% active ingredients — 
well above the requirement 
of the Israel standard. 
Removes all stains easily — 
even with cold water. 


Unbeatable economy 
SHALGIT has proved itself 
the most economical of the 
powders of its type; % cup pf 
SHALGIT is sufficient for 5 
kg. of laundry! 

(The standard specifies a full 
cup for 4 kg.) 



Stereo in carrying case 
raffled off every month 
There will be a SHALGIT 
prize draw every month. 
Prizes include an "all- 
features" stereo set In carry- 
ing case, and many other 
valuable prizes. All you have 
to do is send two tabs from a 
1.5 kg. pack, or one tear-off 
voucher from the large 4, 6 
or 10 kg. packs. 

Send them to: 
SHALGIT — IZHAR 
Campaign, 

P.0, B. 823, Tel Aviv. 
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Shalgit it's Wonderful - It's IZHAR 






All Feature Stereo 
in carrying case, in 
every draw! 
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Valuable prizes will be raffled off every 
month 

All feature stereo in carrying case, in- 
cluding amplifier, record player, taps 
recorder and pair of loud-speakers! 

You can also win other prizes: 

★ alarm clocks ★ folding picnic 
tables ★ pocket calculators ★ tea 
trolleys k and more 


First draw 


15.9.80 
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We havea lot in common. 

You know fashion. We know business, 


Wherever in the world you 
do business — 

Bank Hapoalim is at your 
service. 

New York • Los Angeles 
Chicago* Philadelphia 
Miami • Boston .Toronto 
Montreal • London 
Manchester • Paris 
Zurich • Luxembourg 
Buenos Aires* Sao Paulo 
Caracas* Montevideo 
Cayman Islands 
Punta del Esie 

And over 300 branches of the group in Israel. 


COME GROW WITH US. 


Bank Hanoalim 

Head Office: 50 Rothschild Blvd., Tel Aviv, Israeli Hi 
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ISRAELI FASHION com- 
panies are making a concerted 
bid to penetrate wider export 
markets with the moat diver- 
sified fngea ever to be shown at 
an Israel Summer Fashion 
Week. 

Designers and manufac- 
turers have pulled out all the 
stops in an effort to prove their 
flexibility and to attract more 
buyers. Some firms have 
produced as many as 12 
different groups of co- 
ordinates, with five or six mix 
and match colour schemes in 
each group, plus options of 
solids, stripes, checks and 
prints. 

The fashion extremes range 
from romantic, ultra-feminine 
to an almost masculine military 
look. 

The Jumpsuit Is the big word 
in fashion, probably because 
It’s practical, economic, com- 
fortable and suitable for 
around-the-clock wear. It 
appears In an infinite variety of 
Interpretations... industrial 
types with umpteen zippers, 
cargo pockets and tabs... the 
blouson Air Force look... and 
the shiny contour conscious 
space age version no doubt in- 
spired by Star Wars. . 

Off-shoots of this increasingly 
popular trend are romper suits 
and travel suits, with leggings 
moving up from mid-calf to 
high on the thigh, in semi- 
tailored and totally casual 
translations. 

The military look is a far cry 
from the elegant Habsburg 
revival seen last winter and 
forecast for reappearance next 
winter, The summer Image has 
been prompted by the enliated 
man, the foot soldier, the battle 
weary veteran whose standard 
attire is Jungle camouflage. The 
jungle is In fact, a major 
fashion theme, witnessed in- 
safari suits, prints and appli- 
ques. 

Cruise-wear is included in 
many collections, reflecting a 
fashion preoccupation with out- 
door. Life styles. This also ac- 
counts for the proliferation of 

• active sportswear . 

For the romantically inclin- 
ed, there are flounoes, ruffles, 
frills,' tiers, . layers, 
handkerchief point and 
. scalloped hemlines, scooped 

• necklines and soft, fluid fabrics. 

' Prints pre permeated with 

exotica... tie-dyes, abstract 
tropical ■ flowers, jungle flora 
p,nd fauna, huge curves of 
foliage In pale' pastel washes ■ 
and dramatic bold tones with 
deteotable Peruvian and: 
Japanese influences. : 

Fabrics arepnostfy purfe cot- 
ton or -cotton blends..; linen... 
poplin... pique... seersucker...' 
tricot. 1 ., terry cloth... satin... 
Voile. , .nylon. ..denira.. .velour. 

. The . fashion lihage for 
. sumhxer 1981 will her y . 

■ DRESSES... ip'ihi shifts Which 
double as tunics over. pantsi..: 
: dropped toraoa.i. 'swirling 
S k i rt s ... Strapless , halte r , 

. cftpiiSole; peasant; toga tops . .. 

• cap <slee ves..;. -flanges, • ruffles V 

• petals, tiers, flbuhcesi -frills,;, 
preppy: styles.; . , ! . * 
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Above: Darit's Jungle Hne. Top right: M 1 F has some .new tennis outfits. Below left: Misa "Y " has an evening 
outfit with a slight oriental look . Below right: Kitan'a giraffe print on book of battle dress Jacket. 
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SKIRTS... oloqhe... wrapped... 
straight... slit.;, cut on the hip... 
hobble... riding upwards from 
the knee. 

TOPS... .LftCe-trlmraed, appli- 
qued, embroidered, printed, 
solid - and striped tricot T- 
shirts... bandeaus, wispy bikini' 

. bras... V. Chinese coolie blouseB. 
with ldrge flap pockets... body 
. suits to be worn alone or paired ‘ 
with; skirts or pants... delicate 
shtln striped blouses with Peter 
Pan collars. 




Greer Fay Cashman 


■BLAZERS AND JACKETS... 
structured and unstructured... 

- kloglerftnd j double-breasted. . . 
vyith ejid' without dollars... long, 
harrew lapels, V. predominantly 
hip length:-. , r . knitted-trims... 
blpuaons.;. ■ reveralblesV- -tf ■ 

p ; *■ ■■; ’•> J 

;I?ANTS.;.‘ Baggy atid tailored,.; 
idts Of .big pooketd...; cuffed 


pedal pushers, bermudas and. 
shorts... . culottes in varying 
lengths... cut is generally 
straight, tapering slightly at the 
ankle. 

SWIMWEAR... Emphasis on 7 
asymetrlc and geometrlc- 
. colour combinations... brilliant 
floral prints. . . body- 
accentuating lycra. ' • 

KNITWEAR... Lacy..; ribbed... 
lots of new concepts in jac- . 
quards aiid lntarsla... big tunidfl. 

' oyer straight pants.. 

, COLOURS;:,;. -White... off- 
- white. sand.. . baby blues, 


V pinks, yellows arid ' greens,..- 
■■ khaki,... olive... crimson./, cor- 
C al... aal'mqp.... lavender... 


peach... turquoise... teal... 
navy... black. 

RIKI BEN ARI has introduced 
a novelty pleat in polished cot- 
ton pants. Instead of front 
pleatsr she has pleats fanning 
out on either side of the leg, 
creating a slightly baggy effect. 
-The pants have a looped, ad- 
justable waist, Rlki’s dresses 
are almost free of ruffles and 
layers. The rare exception is a 
sheer cotton cocktail dress wltil 
an asy metric overlay on the 
bodice. 

PAPCO’s venture jnto print ladt 
season -paved the' way fox*;, a 
summer print romance. A large 
■part of: the PapqQ qolleoti6h:iS‘ 
devoted to huge.' colourful' 
jungle tropic prints On single, 
knit cqttons; Thooompariy has 


er 
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also introduced a new waffle 
texture to its mainstay - 
velour. 


KITAN’s Miri Shafirhas based 
her Jungle look on print motifs 
of lions nnd giraffes which pop 
up on overall bibs, one leg of a 
culottc, the hemline ofaskirtor 
the back of a jacket. Miri also 
designed the ADIRAM 
knitwear collodion, and 
everyone who's seen the salmon 
pink chenille group is rap- 
turlslng about it. 

A ★ ★ 

NIB A is aiming for a younger 
market with very trendy tent- 
shaped tunics over straight 
pants, cotton overalls paired 
with voile jackets, black and 
white ruffled dresses with 
positive /negative effects and 
crepon preppy dresses. Floral 
prints arc delicate and spaced 
out, 

★ ★ ★ 

ANOTHER FIRM promoting a 
younger image is BENNET. 
There 's something for everyone 
In the Bennet collection... co- 
ordinated tops, skirts and pants 
with a slightly tailored look, big 
domino squares In full skirts, 
folk-lore and floral prints, baby 
pastels, knits and soft voiles. 

Image -changing is the name 
of the g Amo this Fashion Week. 
ATA is showing evening wear 
for the first time and has given 
a more elegant edge to its 
sportswear collection. MIF has 
added knitwear and tricot T- 
shirts to its production line and 
BEGED OR BIS has gone in for 
pure cotton ..dresses, blouses 
and jumpsuits, the latter being 
manufactured in three lengths 
— full, threo-quarter and short. 
According to Leslie Fulop, 
BEGED OR’s leather jump- 
suits will be appearing in the 
Fronoh, British, German ana 
Italian editions of Vogue over 
the next four months. 

And talking of BEGED OR. 
the tribute to summer U m 
painted flowers on Pf* or *}®° 
and unperforated leather, i 
so delicate that it looks as U 4 
were done by hand," enthuaw 
Fulop. The BEGED OR 

silhouette Is wide-shouldered, 

tapering into a tube-llke tor . 
Colours are in Jungle toningi 
and the brilliant hluoa an< J 
yellows of the Ur**" 
landscape. 


Pin-tucks and PrterPanoolIart 

' have resurfaced. BARUC. 

them in very Jadyiike ^ ^ ^ 
ADAM & EVE have finished 0 
the big shift with a Petqr 
and It looks very cute. ,■ 


KNITWEAR 

have outdone th ®^A iol S Joint 
season in an W 

■ effort, to show toe be« 

Israel 1 can do. .Th 0rfl na +tenU’ 
aplenty In jacquards, patp*w 
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The Israel 
Export Institute 
Fashion ( enter 


textures, designs and colours.- 
BARBOUR’s new line of Jac- 
quards Is so. fine that It looks 
like silk brocade. HELEN 
KNITS, with many baby pantols 
in their collection, may have 
borrowed their lacy shell Jac- 
quard from a baby's layette. It 
has that specially delicacy 
which goes with the good things 
of life. DORINA's light and 
shadow effects with two-tone 
ribbing are absolutely 
" fascinating. On the hanger the 
garment looks as if It is just one 
colour. Only by pulling out the 
skirt can one see that it is a cun- 
ningly devised stripe in a much 
paler tone. SHEKEL'S lntarsla, 
lace Inserts and chessboard 
jacquards are like tapestries 
rendered mobile. GABI 
MODEL’S sophisticated styling 
with boucle effects, geometries 
and asymetrics show Gabl 
Feinstein at her best. 


OVERSEAS BUYERS of 
children’s wear are going to 
have a field day. There are. 
fourteen manufacturers of 
children's wear participating In 
Fashion Week, and several 
other firms which don't par- 
ticularly specialize In young fry 
gear, have got a children’s 
range side by side with their 
bread and butter lines. 


Above: three-piece knit designed for Adiram by Miri Shq/lr. Below: Pap 
co'a one shoulder Jumpsuit with contrast pipfrtp and belt. 


Above: an interesting double-faced denim from the Qulllo collection. 
Below: Ayr® pedal pushers come with a tightly tipped jacket. 


BRIDAL WEAR takes its cue g 
from the Southern Belle and f 
Spanish colonial Influences as f, 
seen in the balanced and berib- J 
boned collections of both IVOR r 
ADLER and TOUTAY BAR. g 




SOMEONE ONCE said of jeans 
that they’re not a fashion Item, 
but a way of life. A couple of 
years back, blue jeans, denim 
Jackets, vests and dresses in- 
vaded the fashion scene, and 
everywhere you looked, people 
were dressed in denim. The 
craze died down until Paris die- 
tated the Western Look. 
GUILIO and PIZI are among 
the few Israeli manufacturers 
to jump on the band-wagon. 
Guilio has some interesting ex- 
amples of what can be done 
with double-faced denim, and 
Pizi has fun-loving jeans with 
zlppered patch pockets on the 
knees, of all places. 


COMPANIES manufacturing 
primarily for the local mar- 
ket are not straggling 
behind this year. Many of nxt 
summer's styles were already 
on display in Tel Aviv shops this 
summer. Anyone with a few 
spare shekel* in hand, would be 
wise to snap them up at the end 
of season sales, because the 
price will be doubled by next 
year if the ongoing pattern of In- 
flation continues. □ 
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Leah Gottlieb al work 

IN THE PLETHORA of books 
hitting the stalls now about ra- 
vishingly beautiful, chic, en- 
ticing female tycoons (you 
know the story: rags to riches, 
but nowadays Instead of marry- 
ing a rich millionaire, the 
heroine becomes one by 
herself), the writers forget one 
thing. Work. 

It's work, sheer, back- 
breaking. 10-hours-a-day, 
labour that makes the money. 
Plus talent. Plus a touch of 
luck. Altogether, they're a rare 
combination, which explains 
why so few of us make it to 
tycoondom. 

One woman who has, and has 
made her firm's name in the 
process, Is Leah Gottlieb. Who? 
Outside the fashion world, few 
know her name. Yet many 
women, if not most, wear her 
creations. 

What makes Leah run? Ask 
anyone who knows her (and 
they all, without exception, ad- 
mire her) and they'll say: will- 
power. 

Leah Gottlieb is a slim, slight, 
grandmother-age woman, with 
a quiet voice that Is instantly 
listened to. No temperamental 
rages shake her gleaming 
Gottex. building. No outbursts, 
no complaints when things 


THEY’RE ALL SITTING cross- 
legged or sprawled on a lawn 
green wall-to-wall carpet. It’s 
dot a kindergarten, nor Is It a 
group therapy session. It's part 
of a $2 million business deal in 
which the floor provides an 
Ideal base for negotiations. 

The scene takes place in a 
large, well-lit, pleasantly fur- 
nished room in which the 
predominant colour scheme 1s 
white and green. To the casual, 

• split-second observer, the at- 
mosphere appears to be calm 
and relaxed, but in fact, there is 
an - undercurrent of tension. 
Scattered over a wide ex- 
panse of floor space are series 
of swimsuits and cover-ups in 
next seasons colour com- 
binations. Susan Jones, 
beachwear buyer for Saks 5th 
Avenue, removes a garment 
here, adds another there, in a 
game of fashlpn jig-saw. She 
has problems. She can’t 
overstep her budget, and - she 
likes' almost everything she 
secs. The process of elimination 
Is painstakingly difficult. If she 
were buying for herself alone, it 
. . might be easier, but her choloes 
are for thirty stores and she has 
to take individual window dis- 
plays and advertising cam-. 
pnlgnS into consideration. . 

She’s spending the best part, 
of a week making up her. mind,; 
determining’ on ..a, .month .by, 
month, basis what’s going lobe- 
-.stocked by Saks' from,' 
September all the. way through 

■ y to 1 January. . .* ; . 

• Her choices are governed 

■ ..by ..'geography, oil mate and. 


don't run like clockwork. But 
every moment of a fashion 
Item's life, from its conception 
as a fabric design in Leah's 
mind, to the moment It, teamed 
with an array of complemen- 
ting fellows, goes on sale in a 
top U.S. or European store, is 
held In check and guided by 
Mrs. Gottlieb. 

Watch her at work. It’s a 
lesson in quiet diplomacy. No, 
that implies servility, and Leah 
Gottlieb takes orders from no 
one. A lesson in quiet control. 

Some one brings coffee. 
Someone brings grapes. 
Someone else brings in a lovely 
small granddaughter (Leah has 
six grandchildren). All sit on 
the floor. A model changes into 
a swimsuit, adds a caftan, a 
jacket, a skirt, changes into a 
bikini, adds a jalabiya, a bur- 
nous, pants, a shirt, goes back 
to change again. Journalists 
(us) ask questions. Phones 
ring. Below and around us, the 
factory hums with its full com- 
plement of cutters, machinists, 
checkers. 

SHE BEGAN HER DAY early 
this morning. How many people 
as they plunge into the sweaty 
hustle bustle of Tel Aviv, know 
that high in the garden on the 
roof of her apartment, Leah 
Gottlieb is sitting, thinking. “I 
get my best ideas then, as I sit 
there and watch the early sun" 

Where do these many ideas, 
for prints, for styles, for com- 
plete collections, come from? 
1 'My last collection (the one you 

clientele, not to mention price. 
She is delighted that an 
expensive-looking caftan costs 
less than she would have an- 
ticipated. This gives her more 
lee-way for other items. She 
neatly Jots down code-names 
and prices In pencil, because 
erasing is less messy than 
crossing out, and she knows in 
advance that she'll be chopping 
and changing till the last 
minute. One of her colleagues is 
busy grouping prloe tags. 
Another is constantly rearrang- 
ing groups of garments at her 
request so that there isn’t too 
much or too little of any one 
print or colour. Meanwhile, Joe 
Gromek, Vice President and 




Joanna Yehiel 

may be wearing on the beach 
this summer), I got from an ex- 
hibition of Impressionist pain- 
tings at the Grand Palais (in 
Paris)" 

This gave her the basis of no 
less than 500 different items. 
Other ideas come from: 

"A Tiffany lamp." 

"An Agam design." 

THE HIT OF the current collec- 
tion to be shown at Fashion 
Week, Is the Egyptian group, in 
beige and brown and blue, Mid- 
dle Eastern desert tones. This 
grew from a visit to the 
Metropolitan Museum — quite 
by chance. "I wanted to see the 
Hapsburg collection, and had to ' 
walk through the Egyptian sec- 
tion to get to it. And saw the 
many lovely frescoes. They 
stuck In my mind." 

Mrs. Gottlieb designs in her 
head, transfers her ideas to 
paper, and the fabrics are 
printed In Italy, beside Lake 
Como. Then the material is sent 
back here for making up. Ideas 
come to her as she is living her 
life. "When I’m sitting and 
thinking, or walking in the 
streets, or reading a book." 

"She's a genius, no doubt," 
someone says reverently to me 
in a stage whisper. "She does 
the work of three designers." 
And of course, she does It two 
years in advance, a factor not 
taken Into account by the 


floor 

level 


Greer Fay Cashman 


Merchandise Manager for 
Sportswear at Saks, occupies 
himself with endless 


woman demanding "llu* very 
latest fashion." Generally nn 
idea takes that mueh time to 
flourish from a slight itch to the 
rendy object. Which means that 
fashion prediction Is u hasle 
scenting of what will be ithi* 
jewel colours of next year, rich 
greens, blues, glowing reds, can 
already bo seen In Gotlcx wear 
scheduled for the U.S. for the 
end of lDMO, to be seen on 
summer beaches in 1981. They 
took birth in Leah's head in 
1970). 

SHARING THE LIMELIGHT 
with the Egyptian sequence is a 
plastic "spaceman" outfit, 
complete with see -through 
plastic Jackets. "My 
cosmonaut," says Leah proud- 
ly, adding "this is for abrond, 
not for Israel." So. with the 
plastic mackintosh look, Mrs.. 
Gottlieb, at 62, has come full 
circle. Back to the workshop 
above the rickety steps, tucked 
away in a little lane off Tel 
Aviv's King George Street, 
where there was once a sign 
saying "raincoats." This is 
where Leah and her husband 
Armin began work when they 
appeared in Israel In 1940, vir- 
tually penniless. 

THE LIST OF WELL known 
women wearing Gottex Is long, 
and knowing that Nancy 
Kissinger has a standing order* 
for 10 sets a year doesn't 
necessarily mean that your own 
Gottex becomes more precious 
to you. But, in case you’re 
worried that Gottex is Just for 


calculations on a pocket-size 
computer. 

One wonders aloud, why 
they've bothered to come all the 
way to Israel, when thcrc’B 
such a profusion of swimwear 
manufacturers and designers in 
the United States. Gromek’a 
reply is spontaneous. "Gottex is 
the most Important designer of 
swimwear In the U.S. and 
probably tho whole world," he 
says. "Gottex la a name and 
concept that soils designer 
swlmwoftr" ( states Jones, mak- 
ing particular mention about 
quality and fit. Adda Gromek: 
"Gottox has a lino that moat 
closely identifies with 
American sportswear. It has an 



tV * (fyiiiteb liQughteTB or ganise volume buying. Miriam 6aher at left and Yehudit Gottfried at right. 
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Ihisslin,/ ii Huy pyramid, 

llu- yming. Queen Elizabeth n 
of England wjib guest at i 
l !u mats fashion show recently 
and c.-hoso a bathing suit and 
i-aflan. "Tim same one Sally 

I a* win i wife of U.S. ambassador 
Samuel Lewis) chose," Leah 
noil’s. "It's called 'Amigo,' a 
Mexican style." 

"GOTTEX MAKES a complete 
f-oll cel Ion, for young and old. 
We do maternity bathing 
clothes, and bathing suits for 
women who have had a bread 
removed in a cancer 
operation." 

EXPORT SALES were $10m. Is 
1979 and should be 25 per cent 
up on that figure this year. 
Forty-five per cent of those ex- 
port sales go to America. 
"America Is moat open to 
fashion, more open than 
Paris," Mrs. Gottlieb sayi 
firmly. 

She travels abroad some 15 to 
20 times a year. Works to 10 or 

II at night often. And howdoea 
she relax? 

Suddenly, her eyes light up. 
"With music. All klndi oi 
music, but especially ‘Carman,’ 

It gives me a feeling — of move- 
ment. When I'm abroad, 1 
always try to get a freo evening 
at the Scala." 0 

appeal for the American 
customer, and frankly, « 
think that Gottex is the beat. 

Miriam Scher, who runa the 
Gottex New York office, and u 
temporarily back on non 
territory advises Jones ag«™j 
over -buying on pants 
observes that Jackets 
better. She helps Jonefl to co- 
ordinate, but there la no mih 
pitch. Gottex matriarch wjn 
Gottlieb Hi Is quietly Jl" 
side 1 1 nos, watching and w* 

‘"Second daughter YehudK 
Gottfried takes noto ol sub 
changes to bo made In “*■ 
trl-cmlour swimsuits.^ 

wants to change the orderoftne 

assymotrlc pnnola. 

A oover-up requires * ™ 
narrowed sloovo or a 
version of a cort * ln ,,£ the 
Yehudi t quletly organl«« B i OT 
making up of a . ne * t u e fgc* 

' which is sent up from th 
tory In due course. 

Irrespective of her , 

aonnl preference* ^ ^ 
remains constant! ly ^ 

what the end consu” 1 ®* «, oti , 
ing, be it a clasejc 

bikini, abandeau lop. * )der 

a plunging V or a bne 

^tter'.our hour. * 
privy to the art of v ? w . ftno tbCC 
ing, X have to leave tor 
. appointment. The e PJ* ( 
: hos boon ao toad"***** 
time has slipped by .^ e go 
noticing. It’s flucb 

education, and it a P® w m 
easier to ^ndersun 0 
; Gottex does b o well a 
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YOU'LL LOOK 

You’ll love Kitan's exciting new c°i foe Jungjeloo^ 
Exotic fabrics in soothing desert co. 

mo JERUSALEM POST - I*. 

MONDAY* AUGUST 18,1980 * 




■ X- ■ r '■ 'A.-"' 1 V/. ' 5 ' ’ ■■■- ■r ■w' : 




1 i., ' e 

, v‘. 

111*4 a 1 . '• • ‘ij 

' I'' : ' 













MENTION THE NAME Rachel 
Yastrov, and anyone who 
knows anything about Israel's 
fashion Industry, will Im- 
mediately say Begod Or. Her 
association with Israel's 
number one producer of leather 
garments Is what she herself 
terms "a Catholic marriage," 
but for the past few months, 
she's been on a busman's holi- 
day. 

She needed more breathing 
space to do her own thing — and 
not necessarily with leather. 

When the word got out that 
Rachel was available to service 
other fashion enterprises, 
Alaska eagerly snapped her up 
to design their summer collec- 
tion. “She has such excellent 
taste and knows exactly what 
she wants,” says Alaska's ex- 
port manager Yochl Eshlc&r. 

LONG YEARS of experience on 
the international fashion trail 
have given Rachel Yastrov a 
sense of panache, an Instinctive 
knowledge of not only what's 
IN. but what's going to follow 
next. And that's why there are 
garments in the Alaska collec- 
tion which are not emulated 
anywhere else. 

For instance, there's what 
Rachel calls the Bell-boy Look 
— a slightly asy metric gar- 
ment, with small, rounded 


mmm 
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Rachel's dress of a lOO^r cotton 
exotic print — Alaska's newest. 

stand-up collAr and two rows of 
bottons down the front. Having 
previewed some 40 Fashion 
Week collections, I was really 
excited to discover something 
which I hadn't seen en route at 


Danit Landau 


least a half dozen times beforo. 

Then there's the military look 
so much In current and up- 
coming vogue ... the inevitable 
khaki which most fashion 
houses have tried to match as 
closely as possible with the 
genuine article (no problem in 
Israel). But Rachel, who is a 
pacifist, has shied away from 
the all-too-fatnlliar tones to a 
more vibrant colour, closer to 
the warm yellow/green of a 
ripe avocado. To keep in step 
with the fashion terminology of 
today, she has titled this group 
The Pacifist Army. The solids 
are co-ordinated with bright, 
finely striped seersucker in 
which daffodil yellow is the 
predominant colour. 

Likewise, her printed sweat 
shirts, with brilliant expositions 
of haptic art front and back, are 
far removed from sweat shirts 
seen In other collections. Her 
sun-dresses all come with 
matching jackets, and are Btyl- 
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Simplicity and ease in tin all cotton 
jump .siiif in petrol. 

ed to look as glamorous on the 
dance floor as they do on the 
beach front ... which Is of 
course, why so many of them 
are strapless. 

Colour combinations in all 


:«l ri j "-‘l :imi Mural prints in 
," Uh ■>» the solid, te 

lUwomm 

UK.-* two complete seta of 
l"" 11 '*• lop* and blazers 

on va.-ntlnii. she can change one 
garment .-v-ry few hours t 
«• r •- ii t n different outfit 
An vt •m* who wants to go over- 
hoard cm a km Include braj 
hov.-r hIioi Ih. bemudns, travel 
wilts, dresses and 

lilt >1 !-*■ . 

RACHEL'S CONCESSION to 
tin- iielivo sportswear craze is 
fii'fii in ribbed and striped 
tiiv.'.dllng in .shades made more 
fnr candlelight than the jogging 
inu-k. nils range is for women 
who prefer hi door sports to out 
dour exertion. 

fol.iurwine. Rachel Is a step 
into tin- future with rich 
glorious emerald, and deep 
lupa/. in solids and striking 
pure, naff rnn and navy stripe* 
ami floral print motifs. This, at 
a time when almost everyone 
else In playing It safe with baby 
ami failed pastels and muted 
renditions of stronger colours. 

It takes courage to be 
different, especially In the 
world of fashion ... but it work- 
ed for Roged Or, and with the 
Yastruv touch, it will probably 
work for Alaska. Q 
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HIS DIARY READS like a m 
fashion merry-go-round. On w 
Sundays, he's In Ramie design* tc 
ing sporty knitwear for Bar- ci 
bour. On Mondays, he'B In ci 
Ktryat Atn, preparing Ata's b 
Spring/Summer '81 collection, E 
which for the first time ever.rin- g 
eludes evening wear. On I 
Tuesdays, he travels to Mlgdal v 
Ha’Emek to design elegant 
suede and leather garments for t 
Carnlt. Wednesdays are reBerv- c 
cd for Jerusalem, where he s t 
the resident designer for Scharf t 
Furs; and on Thursdays, you i 
can find him In B'nel Brak ] 
where he’s making sure that hiB 
knitwear concepts on behalf of 
Shekel, have been proporly in- 
terpreted. 

Occasionally, he takes time 
out tb travel to Europe or 
America to purchase yarns and 
fabrics, to help promote Israeli 
fashion abroad or to catch up 
with the latest trends on the in- 
ternational fashion scene. 

Although only 28 years old, he 
Is highly respected In the In- 
dustry, where his meteoric rise 
to fame can be traced to one of 
those chance encounters which 
divert a man from his chosen 
path and make a definite inj- 
prlnt on his destiny. 

A seventh generation Israeli, 
Oded Gera was born into a far- 
ming family In Rehovot. His 
ancestors had come from 
Russia to the Holy Land in 1782, 
and his great great grandfather 
Dr. Gershon Prichewskl haa 
been the first medical prac- 
titioner in Jerusalem. Over the 
years, the family Bpread out to 
different parts of the country, 
and Oded was the third genera- 
tion to be born in Rehovot. 


nient, when a month later, he 
was Introduced to Vera Bacal, a 
top-ranking American fashion „ 
co-ordinator, Instructor and 
commentator, who had been v 
brought to Israel by the Israel c 
Export Institute to stage the 1 
gala opening night show for j 
Israel's annual Winter Fashion i 
Week at the Tel Aviv Hilton. 

Oded had studied ballet 
between the ages of 9-18, and on 
discovering this, Vera Bac&l 
asked him to help her with the 
staging and choreography, and 
recruited him as a male model. 
He complied with her request 
because he was amused by the 
thought that a month after 
celebrating his marriage in the 
Grand Ballroom of the Tel Ariv 
Hilton, he would be back at the 
same venue, as part of a glitter- 
ing’ fashion show. Ella s ad- 
ministrative talents were put to 
use as a production assistant. 

During Fashion Week, the 
couple wandered in and out or 
i showrooms to see what was 

• really happening with Israeli 
f fashion. While it was true that 
E Israeli fashion exports were In- 
i creasing annually, the Geras 
i believed that more could be 

^Accordingly, they set up a 
1. company designed to service 
'• the fashion industry through 

* marketing, promotion, co- 
n ordination of collections, stag- 
1, in* of fashion shows and 
r providing up-to-date Informa- 
d tlon about the most recent in- 
is- novations. 


Greer Fay Cashman 

Classical music is the Gera 
operational signature. Oded 
feels that It sets a better mood 
and is less distracting than elec- 
tronic guitars. 

His first major success as a 
fashion co-ordinator, was with 
now defunct Mlrango. Called In 
by Amos Kouder, who was mak- 
ing a bid for foroign currency 
revenues, Oded bluntly told him 
that he didn't have a chance un- 
less he made radical changes to 
his collection. Kouder entrusted 
Oded with organising his collec- 
tion for Summer Fashion Week 
in August, 1978. Oded took a 


IN ORDER TO become known, 
they started off with a glittering 
fashion show for Maskit, and 
contrary to current fads used 


tion to be born in wenovoi. contrary w - 

From the time that he was a classical rather than disco 

small boy, it was understood mU slc for backgroun 
that his future would be bound , r 

with the land, even though his .... 

parents broke the link in tne 

chain. His mother, Meira, is the . 

Direator of the America-lBrael J 

Cultural Foundation In New / «> <***' 

York and his father Gershon Is ; 

Consul General for Israel m ' ■ 

South Africa. : 

When Oded reached high 
school ago , he joined his mother 
in the United States, where he- 
■attended Ycshiva in New York : 

City. In 1970 he rotumod to do 
his compulsory military service 

^During his high school days 
in Now York, he had developed 
an avid Interest in genetics, and 
had been encouraged by Dr. 

Matilda Krim, President of the 
Interferon Project, to visit her 
anti-cancer laboratory after 
school hours. It was there, tnat 
. he became hooked on biology- 
This experience, combined 1 witn 
his agrarian heritage from . 

' Rehovot, prompted him to enrol 
. Ih the Hebrew University s 
“ Faculty of Agriculture. What 

■■ made, the prospect even more 

attractive, Was that the courses 
: Were held in Rehovot. . 

. Following his graduation, ne 
married fifth generation 
Jerusalemite. Ella Harris, 
whose mother's family a*" 

: . tablished the well-known Ber- 
;; man’s Bakery, which this year 
celebrates lt4 centenary.,; 

THE COUPLE were wed on 
January 1, 1977. Oded had not shekel team* knit 

“yet begun to lopk for employ* • • 

• • i. ‘ iTlf 



calculated risk 1 and approached t 
four designers — Ta ™ aia 8 
Yuval, Ruth Glazer. Shelly \ 
Refuah and Tali Gavlsh. ■ * 

Each was a strong in- < 
divldualist but Oded persuaded . i 
them to fuse their efforts into a , 
line which would look as if it 
came from a single source. The 
collection was a sfell*out. Unfor- 
tunately. Kouder bit off more 
than he could chew, and after 
the euphoria had evaporated, 
he found that he could not cope 
with the volume of orders, with 
the result that Mlrango even- 
tually had to fold up. 

Nirkain was his next major 
coup. Aided by Shuki Levy, 
Shlomit Fenichel and Tali 
Gavlsh, Oded completely 
revolutionised Nlrkam s 
knitwear collection last 
February, giving It its most 
elegant image in the company s 
thirteen years of production. 
Subsequent management 
problems have put Nirkam into 
the past history files of Israel 

fashion. _ . 

During the same season, uq- 
ed, together with Doreen 
Frankfurt and Jennifer Bar- 
Lev produced a stunning 
leather and suede collection for 
Carnit and simultaneously 
began designing for Scharf 
Furs. 
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tablished two years earlier and 
studying law at night, than he 
was approached by Ata, Bar 
bour and Shekel. There was no 
doubt that he would continue his 
relationship with Carnlt and 
Scharf, and he was reasonably 
sure that he could plan his life 
to fit in with the other requests. 


AS SOON AS Winter Fashion 
Week was over, he travelled on 
behalf of these companies to 
DuBseldorf, Amsterdam, Lon- 
don and Frankfurt for overseas 
showings. His design ability is 
matched by a. * lalr f ?J 
salesmanship, and he is an In- 
valuable asset in the showroom. 

No sooner did he return 
home, where Ella was still tak- 
tng care of the business es- 


FOR ATA, he has designed 150 
Individual garments, in several 
groupings — sun and shore; 
'safari; advanced sportswear; 

street dresses; formal late 
afternoon tea-party dresses and 
evening dresses. He has also 
put his hand to print design. 
One print Is based on an 
original Ivory Coast tie-dye 
batik to convey the African folk- 
lore feeling. A floral motif In 
another print is based on a 3ra 
century Ming dynasty flower. 

Most of the Ata collection is 
pure cotton. Dresses range 
from the everyday to 
sophistic ate d ...lots of dropped 
torsos, double and triple 
layered skirts... combinationsof 
clinging and eased shapes. The 
wide diversity reduces sales 
risks. The Ata collection caters 
to the renewed popularity of all- 
American jeans, the Western 
revival and the Safari look. 

» Simultaneously, there is a 
strong accent on feminity; and 
in co-ordinates there isia move 
, towards harmonising different 
» fabrics and colours in a break- 
3 away from the traditional mlx- 

. and-match. 


FOR CARNIT. Oded has con- 
centrated on a clean, un- 
cluttered look of classic 
sophistication in both town and 
country suits, jackets and 
blousons. He has done soni® 
very Interesting things with 
jacquards for both Barbour 


BATHROBES for Men. Women 8i Children 
TOWELS Plain, jacquard 8t velour 

We at Ocean will be pleased to play host to buyers at our plant 
showroom! 

Please phone for display arranflements. 
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high-quality 
per-combedi 
rs are most <?f the 


ludes underwear 
ind children. 


HE YEAR 1980 WILL REACH $21,000,000. 
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MENTION THE NAME Rachel 
Yastrov, and anyone who 
knows anything about Israel's 
fashion Industry, will Im- 
mediately say Bcged Or. Her 
association with Israel's 
number one producer of leather 
garments Is what she herself 
terms "a Catholic marriage," 
but for the past few months, 
she’s been on a busman’s holi- 
day. 

She needed moi - e breathing 
space to do her own thing — and 
not necessarily with leather. 

When the word got out that 
Rachel was available to service 
other fashion enterprises, 
Alaska eagerly snapped her up 
to design their summer collec- 
tion. "She has such excellent 
taste and knows exactly what 
she wants," says Alaska's ex- 
port manager Yochi Eshkar. 

LON G YEARS of experience on 
the international fashion trail 
have given Rachel Yastrov a 
sense of panache, an instinctive . 
knowledge of not only what’B 
IN, but what's going to follow 
next. And that’s why there are 
garments in the Alaska collec- 
tion which are not emulated 
anywhere else. 

For instance, there's what 
Rachel calls the Bell-boy Look 
— a slightly asymetric gar- 
ment, with small, rounded 
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Rachel's dress of n 100 % cotton 
exotic print — Alaska's newest. 

stand-up collar and two rows of 
bottons down the front. Having 
previewed some 40 Fashion 
Week collections, I was really 
excited to discover something 
which I hadn't seen en route at 





Danit Landau 


least a half dozen times before. 

Then there’s the military look 
so much In current and up- 
coming vogue ... the Inevitable 
khaki which most fashion 
houses have tried to match as 
closely as possible with the 
genuine article (no problem in 
Israel). But Rachel, who Is a 
pacifist, has shied away from 
the all-too-famlHar tones to a 
more vibrant colour, closer to 
the warm yellow/grcen of a 
ripe avocado. To keep in step 
with the fashion terminology of 
today, she has titled this group 
The Pacifist Army. The solids 
are co-ordinated with bright, 
finely striped seersucker in 
which daffodil yellow Is the 
predominant colour. 

Likewise, her printed sweat 
shirts, with brilliant expositions 
of haptic art front and back, are 
far removed from sweat shirts 
seen in other collections. Her 
sun-dresses all come with 
matching jackets, and are styl- 
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Simplicity and east 1 i>t an nil cotton 
Jump suit in petrol, 

ed to look as glamorous on the 
dance floor as they do on the 
beach front ... which Is of 
Course, why so many of them 
are strapless. 

Colour combinations In all 


ali'ipml an.! flora, prints in 
wi,, ‘ “II the solids fnr 

Z " £ lf n 

mm s tun i-uatplete sets m 

1 1,1 "i . h , Hhiri:,. l.i|.s nnd UuJj 

"" ‘'I.f^nchangeotl 

lew hour, to 
H'-.it.- .1 si iff, .r en t outfit 

Any.m- who wants to go over 
"iar. I ran also include brai 
bovrr nhui-is. herinudns, travei 
Jump suits, dresses and 

blnllSi'H 

KA«’ IIICL’K CONCESSION to 
u “‘ il, Uvr «l>«riswear craze U 
r lh ‘ J|,,t ftnd striped 
tnwrlltng In shades made more 
for .•anill«11ght than the joggtnr 
ini.-h. This range is for women 
wlm prcfiM' t min or sports to out 
tltit ■ v* i*xc]iii>n. 

i ’••Imirwiae, Rachel Is a step 
Intn the future with rich 
glnrfnus emerald, and deep 
inp.u: in solids and striking 
pu.:i\ saffron and navy stripes 
ami floral print motifs. This, at 
a time when almost everyone 
elsr is playing It safe with baby 
and faded pastels and muted 
midi Ilona of stronger colours. 

1 1 takes courage to be 
different, especially In the 
world of fashion ... but It work- 
.■d fur Raged Or, nnd with the 
Yastrov touch, it will probably 
work for Alaska. Q 
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HIS DIARY READS like a ment, 

fashion merry-go-round On waslnt 
Sundays, he’s tn Ramie design- top-rar 
in* sporty knitwear for Bar- coord 
hour. On Mondays, he’s in comm' 
KIrvftt Ata. preparing Ata’s brougl 
Sorlne/Summer '81 collection, Expor 
which for the first time ever, -In- gala « 
eludes evening wear. On Israel 
Tuesdays, he travels to Migdal Week 
Ha'Emek to design elegant Ode 
suede and leather garments for betwe 
Carnlt. Wednesdays are reserv- discov 
ed for Jerusalem, where he's asked 
the resident designer for Scharf stagir 
Furs: and on Thursdays, you recru 
can find him In B'nel Brnk He c. 
where he’s making sure that his bccai 
knitwear concepts on behalf of thouf 
Shekel, have been properly In- ecleb 
ter ore ted. Gran 

Occasionally, he takes time Hllto 
out to travel to Europe or same 
America to purchase yarns and Ing 
fabrics, to help promote Israeli mint 
fashion abroad or to catch up use i 
with the lat'est trends on the In- Di 
ternatlonal fashion scene. coup 

Although only 28 years old, he shoy 
is highly respected in the In- real 
dustry, where his meteoric rise f ft8 h 
to fame can be traced to one of i Bra 
those chance encounters which creB 
divert a man from his chosen bell 
path and make a definite in)- don< 
print on his destiny. A 

A seventh generation Israeli, CO n 
Oded Gera was bom into a far- the 
ming family in Rehovot. His ma 
ancestors had come from 0 rd 
Russia to the Holy Land in 1782, ing 
and his great great grandfather pro 
Dr. Gershon Prichewskl had tioi 
been the first medical prac- no\ 
titloner in Jerusalem. Over the 
years, the family spread out to in 
different parts of the country, the 
and Oded was the third genera- fa* 
tlon to be born In Rehovot. C oi 
From the time that he web a c lt 
small boy, it was understood m 
that hla future would be bound 
with the land, even though lua 
parents broke the link in the 
chain. H1 b mother, Meira, is the 
Director of the Amerlaa-Israei 
Cultural Foundation In New 
York and his father Gershon is 
Consul General for Israel in 
South Africa. , . ... 

When Oded reached high 
. school ago, he joined his moth r 

in the United States, where he- 
attended Yoshlva In New York 
' City. In 1970 ho returned to ao 
his compulsory military service 

During his high school days 
In New York, he had developed 
an avid Interest in genetics, ana 
had been encouraged by w. 

; Matilda Krim, President of the 

- Interferon Project, to visit her 
anti-cancer laboratory after 
school hours. It was there, that 
he became hooked on biology. 

, This experience, combined with, 

. his agrarian heritage fr 01 * 

. : Rehovot, prompted him to enrol 

in the Hebrew University s 
V- . Faculty of Agriculture;. What 
• made the prospect even more 
attraotlve, was that the courses 

. ; were held in Rehovot. , . 

Following hia graduation, he 

• ■ married fifth generation 
Jerusalemite Ella Harris, 

hose mother's family ea- 

: L tabliBhed the well-known Bfer- 

. man's Bakery, which this year 

‘' .celebrates its centenary. 

1 : i: -i THE COUPLE were, wed on. 
i 1 ; ' s > January i. Oded had not 

'■ l, yet begun to look; for ompioy* 
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ment, when a month later, he 
was Introduced to Vera Bacal, a 
top-ranking American fashion m 
co-ordlniitor, Instructor and 
commentator, who had been c 
brought to Israel by the Israel o 
Export Institute to stage the n 
gala opening night ahow for a 
Israel's annual Winter Fashion 1 
Week at the Tel Aviv Hilton. 

Oded had studied ballet t 
between the ages of 9-18, and on J 
discovering this, Vera Bacal 
asked him to help her with the 
staging and choreography, and 
recruited him as a male model. 

He complied with her request 
because he was amused by the 
thought that a month after 
celebrating his marriage in the 

Grand Ballroom of the Tel MJv 
Hilton, he would be back at the 
same venue, as part of a glitter- 
1 mg fashion show. Ella s ad- 

l mlnlstratlve talents were put to 

) use as a production assistant. 

- During Fashion Week, the 
couple wandered in and out ®f 

3 showrooms to see what was 

- really happening with Israeli 
■ fashion. While it was true mat 
•f Israeli fashion exports were to 
h creasing annually, the Geras 
n believed that more could be 

} ^Accordingly, they set up a 
1. company designed to service 
r* the fashion industry through 
is marketing, promotion, co- 
in ordination of collections, stag- 
12, ing of fashion Bhows and 
er providing up-to-date informa- 
id tion about the most recent in 
lC- novations. 


Greer Fay Cashman 

Classical music is the Gera 
operational signature. Oded 
feels that it sets a better mood 
and Is loss distracting than elec- 
tronic guitars. 

His first major success as a 
fashion co-ordlnator, was with 
now defunct Mirango. Called In 
by Amos Kouder, who was mak- 
ing ft bid for foreign currency 
revenues, Oded bluntly told him 
that he didn’t have a chance un- 
less he made radical changes to 

his collection. Kouder entrusted 
Oded with organising his coUec 
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calculated risk' and approached t« 
four designers - Tamara st 
Yuval. Ruth Qlazer. Shelly w 
Refuah and Tall Qaylsh. h 

Bach was a strong In d 
dlvlduallst but Oded persuaded r 
them to fuse their efforts Into a . 

line which would looto as IMt . 

came from a single sowce. The 

collection was a sfell-out.Unfor 

tunately. Kouder bit off more 
than he could chew, and after i 
the euphoria had evaporated, 
he found that he could not cope 
with the volume of orders, with 
the result that Mirango even- 
tually had to fold up. . 

tfirknm was his next major 
coup. Aided by Shuki Levy. 
Shlomlt Fenichel and Tali 
. Gavish, Oded completely 
revolutionised Nlrkim s 
knitwear collection last 
February, giving it its most 
elegant image in the company s 
thirteen years of production. 
Subsequent management 
problems have put Nirkam Into 
the past history files of Israel 

fashion. n . 

During the same season, oa- 
ed, together with Doreen 
Frankfurt and Jennifer Bar- 
Lev produced a stunning 
leather and suede collection lor 
Carnlt and simultaneously 
began designing for Scharl 
Furs. 


TN ORDER TO become known, 
they started off with a ff 
fashion show for Maskit, and 
contrary to current fads, used 
classical rather than disoo 
music for background. 


Evening 


■"SdS* 



A. M teeew ^ aUh *'*** l ‘*" ‘ 
“ ’ THE JERUSALEM PC 


tablished two years earlierand 

studying law at , n J? ht I t t ^ a oa r . 
was approached by Ata* Bar 
hour and Shekel. There was no 

doubt that he would continue his 

relationship with CarnR 
Scharf. and he was reasonably 
sure that he could plan his lire 
to fit in with the other requests. 


AS SOON AS Winter Fashion 
Week was over, he travelled on 
behalf of these companies to 
Dusseldorf, Amsterdam, Lon- 
don and Frankfurt for overseas 
showing.. His design ability Is 
matched by a «'e' r J? n r 
salesmanship, and he is an in 
valuable asset in the showroom . 

No sooner did he return 
home, where Ella was still tak 
Ing care of the business es- 


FOR ATA, he has designed 150 
individual garments, in several 
groupings — sun and shore ; 
-safari; advanced ■P^* ,w ® a F' 
street dresses; formal late 
afternoon tea-party dresses and 
evening dresses. He has a^o 
put his hand to print design. 
One print is based on an 
original Ivory Coast tie-dye 
batik to convey the Alr \ l<?an 
lore feeling. A floral motif in 
another print is based on a 3rd 
century Ming dynasty newer 
Most of the Ata collection is 
pure cotton. Dresses range 
from the everyday to 
sophisticated... lots of dropped 
torsos, double and triple 

layered skirts. ..combinations of 

clinging and eased shapes. The 
wide diversity reduces sales 
risks. The Ata collection caters 
r to the renewed popularity of a - 
■ American jeans, the Western 
, revival and the Safari look, 
f Simultaneously, there is a 
strong accent on feminity* and 
in co-ordinates there hr a move 
n towards harmonising different 
n fabrics and colours in a break 
o away from the traditional mix- 
and-match. 



FOR CARNIT, Oded has con- 
centrated on a c J ea1 ?’ 
cluttered look of classic 
sophistication in both town and 
country suits, jackets and 
blousonB. He has done some 
very Interesting things with 
jacquards i° r iffith Barbour 
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ISRAEL IS JUST the opposite 
of Italy, Shlomo Warhaftlg, 
men’s fashion buyer and 
fashion consultant of the 
Shalom Stores told The 
Jerusalem Post. He claimed 
that in Italy the men are better 
dressed than the women, while 
here the women are dressed 
more elegantly than the men. 

Walking down a street or 
riding a bus in Israel, will prove 
this theory. In extreme cases 
you can see a male In the street 
on a hot day, with his pants 
below his belly, his shirt in dis- 
array just about showing his 
belly button. 

If he Is properly dressed, then 
the colours of the shirt amd pan- 
ts do not seem to blend, or the 
clothing sometimes seems not 
to fit, either too big or to small. 

Questioning men on the street 
about their clothing, they look- 
ed at me as though I had just 
landed from Mars. They didn't 
feel that they were not properly 
dressed. One man on a bus with 
a shirt that looked like 
two numbers short on him, had 
all the buttons open on the shirt 
without an undershirt, very 
short Jogging shorts, and sea- 
shore sandals, didn't unders- 
tand my question either, but 
after prodding him several 
times on the way he looked in a 
public bus. he Bimply laughed. 
"Hot, very hot fta&ibi. If you 
ask me, this is the way to dress 
and not the way you are 
dressed," he answered. 

MK AKIVA NOF also believes 
that it Is partially due to the 
weather that the Israeli male 
dresses the way he does. He 
also believes that it Is part of 
the Israeli male trait not being 
properly dressed, makes you a 
"fierre man’* (a he-man). Be- 
ing dressed too properly makes 
you a square in Israeli society. 
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mediately see men, who 
grabbed any clothing that was 
available, there is no blend 
between colours, sometimes the 
clothing Is dirty or not pressed. 
I'm talking here about middle- 
class people. From experience 
I've learned that these men 
rush out early in the morning, 
while their wives are still sleep- 
ing, and they do not place any 
great importance on what they 
wear." 

This driver revealed that he 
was like that, until tourists 
started needling him on his 
appearance. "So first I started 
wearing long pants. Don't laugh 
this in -itself was a revolution, 
then shirts with buttons and not 
tee-shirts, then came after- 
shave and a shave every mor- 
ning." 

The next step was that he 
started watching carefully how 
the tourists were dressed, and 
he was not bashful and started 
asking questions about men's 
fashions. “I suddenly dis- 
covered that my expert, my 
wife, wasn't such a big expert 
after all. Now we have an 
agreement at home, I don't in- 
terfere with her and she doesn't 
Interfere with me on what to 
buy." 

WARHAFTIG strengthens this 
bus driver’s theory. He showed 
me the men’s clothing section of 
the Shalom Stores. Very few 
men were there alone buying 
clothes, these mainly young 
men. The majority of men were 
accompanied by a woman. 
There were also quite a few 
women there In the men's 
clothing section alone buying 
clothing. "This Is one of the 
main problems, if you ask me. 
That women buy men's clothing 
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clothing while allowing hi! wife 
to buy the new dress." 

Warhaftlg emphasized that a 
large portion of the Itfaell 
males from Member! of 
Knesset down receive a special 
allowance to buy clothing, but 
not all of them use this money 
far this purpose. 

He also claimed that women 
are more Impulsive buyers 
while the men think out very 
carefully before buying 
Clothing nearly as though they 
were buying a house or a car. 



Bagir's slacks always stay trim. 
Below: Lahav presents a neat 
collarless shirt. 



"One nf the reasons might be 
that the Israeli male wants his 
clothes to last him a long time, 
because of that he buys ronven- 
tlonnl clothing Unit will not go 
out of style loo fast. One of Un- 
reasons hero is that clothing for 
men Is not cheap, a good suit to- 
day can cost ovc-r ISl.OOO. A 
pair of pants can cost ISlftt. One 
set of clothing, from shoes up, 
can cost over ISl.OOO. Ask the 
average Israeli male when was 
the last time lie spent so much 
on clothing at one time!" ho 
challenged. 

Warhaftlg claims that there 
are already changes In the buy- 
ing habits of the Israeli male. 
This is specially due 
to the fact that many 
youngsters and middle-aged 
businessmen have travelled 
abroad, and are seeing how 
others are dressed. B ut -- h e 
claimed that you can see many 
businessmen, that are very ex- 
pensively dressed, but without 
any taste. 

THE PROBELM HERE 
Warhaftlg claims is that the 
average Israeli male is not 
fashion-educated or -conscious. 
There are hardly any male 
clothing fashion shows". If 
there were more of these and 
men would visit them they 
would whet their appetites. 

"Also what is missing In 
Israel is a male fashion 
magazine. But look in the 
newspapers or magazines, you 
can always find women's 
fashion but hardly ever 
- anything on male fashions." 

AVI MENDELSOHN of the Ata 
Tel Aviv head office, also 
believed that the average 
Israeli male is very conser- 
vative in his dress. "He likes 
fashionable things, but It must 
be in the basic colours of brown 
and blue. With women it's 
different, for lnstuncc today 
purple is popular among 
women, walk down uny Israeli 
street and you will see that this 
Is the dominant colour among 
womon. With men it Isn't so,” 

There are some men that are 


moving away from the ba; 
colours, but again they a 
moving i n conservative wa 
Mom brown to beige. Fro 
I* 1 1 rk b, »o to sky blue or gre! 
I he more extravagant have di 
covered black and white. Wea 
lag ;iH black or all white or hn 
'"*‘ l Mftck pants and whl 
nr vice-versa. T1 
sivi-rugo Israeli male docar 
like r.:d shirts ur pants. Or l 0 i 

P aid pants, like the America 
like. 

Mendelsohn claimed th 

another problem with mi 
buyers is the average Iara 
maU- doesn't pay much nttc 
U-.n In the way he dresses. 

^ mi run see this on the stre< 
Many males are dressed wl 
clean and fashionable olothin 
but they look like walkii 
scarecrows. To them clothing 
Just something to hide the 
nakedness and not anythin 
more than thut." 

ANOTHER COLOUR which j 
taboo for Israeli males Is gree 
or khaki, because they do m 
want anything that remlndi 
them of their military service 
,or reserve duty. "A year ago 
when the military style clothing 
was a fad all over the world, in 
Israel it didn't make a hit," 

The exception here seems to 
be the Dubon winter jackets, 
which blows up all the average 
males, and makes them look 
like bears. It seems that then 
jackets caught on because of 
military service, and became 
they were practical and warm. 
Today during the winter 
Israelis travelling abroad can 
bo spotted by the Dubon. Many 
tourists buy this coat to take 
home with them. 

According to Mendelsohn the 
days of the Dubon are 

numbered and whataeemitobe 
starting to be fashionable again 
Is the duffle coat or as It Is call- 
ed in Israel, the student's coil 

Another international trend 
which Is being felt in Israel, k 
the swltch-ovor to sports 
clothing. Ata has had a severe 
drop In short pants. Inflow 
sales, of spurt trunks and train- 
ing suits arc going over strong- 
People who buy these usually 
do not Jog or play tonnlu but bay 
liii-HV Items because they are 
now "in." 
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would wash and sot her hnir at 
home in the morning, then wind 
a long swath of tricot around 
her head to hide the rollers. The 
effect was etunning, and she 
received so many compliments 
that it seemed only natural to 
include the turban in the collec- 
tion. • 

Berezin loves to play games 
with fabrics. Last year, she in- 
troduced double faced tricot to 
the Israeli fashion scene, 
producing two garments for the 
.price of one in reversible 
dresses, jackets, skirts and 
vesta. This line was so 
successful that she’s doing it 
..again, with a change in colour 
. chart. Black, brilliant turquoise 
and shocking pink have given 
•'way to. khaki, champagne 'and 
lavender. • 

This season, she Is also com* 
binirig vibrant - satins, small, 
refined cotton cheeks and 
narrow striped qotton with 


tricot In a revamped '30« 
Ilotro has become passe in uw 
fashion lexicon, but its mcanu* 
is still uppuront In nwijj, 
fashions which lmve borrow 
from tho '20s, ’30a and m 
The fringed dropped 
dress la rcmlnlMfttt ■ 
Charleston ora, but 

cleverly produced it In 

tricot to give it .^J|* p !L| r ed 
notations as well. The o ■ 
image Is In the eye of g 
beholder, although ** W 
some distinctly Waste IHfl d with 
which cannot be confused w* 

any other look. j,-,.; And 
Berezin's fashion i g»«J » ng 
their best expression ^ 

motifs and eSW 

her T-shirts is filing 

cardiograph 

on a tiny. health ^j nfa-ifflaJ 1 
applique Is composed * 
elephant dwarfed 
flowers. Much as 

fun items, Bere *j£, k ^herfl'M 
to exercise control. J ^ 
fine line between 
fashion" she 
have to be careful* 
actly where it la- 


AlfiL FASHION WEEK SUPPLEMENT 


■ mondayT*"*®*^ ^ 


-I 


. 1 V i-'^i 





fMhlm^how hero 

EH-s-Sm P. r.: 

sxws szpz 

do* display of traditional dress 
1 for Sous men, caused a son- 
»tlon. More credit,* :1s ithcj first 

Rehol n Nahla r t°Blnyamin which 

and blue and white shirts ’ 
whirl of a Viennese dress on the 
Sdance floor of Cafe Pllz'. haute 
i couture on Dlzengoff; a pan- 
1 tomime satirizing three crucial 
‘ i periods In Zionist history and 
how tbzy are intricately ln-_ 
terwoven with isravu uuhiiuu. 

This kaleidoscope of chang- 
ing styles from the First Aliya 
beginning in 1904 to present day 
Is contained in a technicolor 
film to be shown soon on Israel 
Television (and hopefully TV 
networks abroad) written and 
directed by Ruth AriellR 
Broyde, (cinema reviewer for 
The Post). It purports to show 
the interaction between dress 
and social life as the country 
developed, in a microcosmic 
view of both. 

Anyone who thinks fashion 
has to do only with dress iB a 
fool, Broyde says. You can tell 
about a country’s politics, 
socio-economic structure by 
looking at tho garments Its peo- 
ple wore, Balzac wrote almost 
200 years ago. Concurrently, 
what happened to Iarael fashion 
is irrevocably bound up with 
what happened to Zionist 
Ideals, Broyde comments in her 
film. 

SHE HAD CHOSEN the subject 
from a long list of possible film 
vehicles whose development 
could be explorod over three 
generations, because fashion, 
she believes, is still another 
way of understanding what 
went on here. Broyde, who 
came from Chicago, has spent 
the past five years since she 
settled here, studying various 
aspects to Israel socioty and 
reflecting them In independent 
film productions. 

Her greatest challenge to 
date, sho says, has beon her 
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present undertaking • — a labour 
of love, that has put enormous 
strain on her every step of the 
wav. 

The film will be In Hebrew 
with English, French and 
Arabic subtitles. When sold 
abroad, It may be dubbed in any 
language, depending on where 

it is shown. 

From her First Aliya open- 
ing, Broyde jumps to the 1930s 
the period of the Fifth Aliya, 
showing the Influence of the 
German immigration on dress 
ns foundations for basic in- 
stitutions (medical service, the 
legal system, education, in- 
dustry, particularly textile) 

waB laid. . . ... 

The third period deals with 
the emergence of the group that 
set new values and Influenced 

society. „ . .. 

The society and fashion film 

includes archive footage dating 
back to the early thirties to the 
present. It makes the point that 
fashion today is the product ; of 

20th century communication 
mass media and international 
travel; and so it cannot he 
specifically Israeli if it is to be 
sold internationally. 

To write her commentary, 
Broyde talked to a Jot of ex- 
ports. Historians Eli RoUlsehlld 
and Shulamlt Halevi were Inter- 
viewed along with all of the 
creators . of original Israeli 


J 1 

rilr.hions as well as people 
j u£ ectly involved In the In- 
theory, who helped put Israel on 
fashion map of the world. 
z , f Jr the early days Gabriel 
Iron! is the narrator. 

i 

LJkNOW I .HAVE A GEM, 
J-oyde asserts, which will have 
3t‘ only entertainment but 
immerctal and propaganda 
%luc. It has however taken the 
Jest part of the past year and a 
'ialf getting the film off the 
ground as she tangled with 
/authorities and endless 
bureaucratic coils, she reports. 

For one thing, it was hard to 
get interviews because of a 
very bad fashion film shown on 
Israel TV last year, that had 
greatly Tinnoyed the per- 
sonalities who appeared, so 
they were reluctant to talk to 
Broyde. 

For another, she had to battle 
with Israeli TV to allow her to 
produce the film in colour, if It 
was to have any succcbb in be- 
ing sold abroad. 

THERE WAS NO BUDGET for 
this extra expense, she was 
told, unless she could raise the 
money herself. This she did, not 
once but twice over. The first 
time the project was scotched 
because of the new economic 
policy freezing government 
funds'. Hence, all those agencies' 
she had enlisted, by going from 
office to office, for four months 
backed out. 

Adament, she went on to raise 
the money a second time. This 
time, the TV authorities in- 
sisted it must be in cash. This 
too a dauntless Broyde manag- 
ed. She has already had bids for 
selling the film to TV stations 
abroad, as well as to tourist and 
public organizations. 

Bringing the film out has got 
to be harder than bringing a 
baby into the world, Broyde 
sighs, the production being 
further delayed by the recent 
strike of the freelance TV direc- 
tors. She will have the opppfc - 
tunlty to see which requires 
more patience and nurturing as 
she feverishly tries to complete 
filming before her first baby is 
-due this fall. The film's preview 
too is scheduled for early fall.D 




ocean 

manufacturers of: 

UtALnWSAR tor Men. Women & Chvklieu 
BATHROBES for Men. Women & Children 
TOWELS Plain, jacquard & velour 

'' We at Ocean will be pleased to play host to buyers at our plant 
showroom! 

Please phone for display arrangements. 


ocean Textile Industries Ltd. 

Jerusalem. Israel. Industrial Centre Talpiot. 

Zip Code 91100 P.Q.B 10240 Tel.02-715125-6 Telex: 25370^ 






Delta Textile Ltd Israel . is one of the leading 
manufacturers in Europe of high-quality 

underwear made of 100 % super-combed 

cotton. Among our customers are most ot the 
-leading chain stores in Europe. 

Delta's production range includes underwear 

and T-shirts folr men, ladies and children, 


DELTA'S EXPORT FOR THE YEAR 1980 WILL REACH $21,000,000. 


r° ^..1- L, re th. Kfar Carna JLeiyah^ 
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REGARDLESS OF THE flights 
of fancy which overtako the rest 
of the fashion world, Lady 
Bagir's classic disposition 
remains unwavering. The only 
compromises to whatever the 
current rage might be, are in 
the lengths and widths. The 
policy is much the same for 
Lady Bagir's opposite number 
Bagir, which specialises In 
men's wear. 

Considering that Lady Bagir 
and Bagir exported well .over 
$20 million worth of merchan- 
dise last year, and already have 
orders well into 1981, the policy 
is obviously sound. The classics 
occasionally become submerg- 
ed, but they never really go out 
of style. 

The Bagir group Is content to 
let Llgat. its sister company, 
move in a more trendy direc- 
tlon. Llgat, which exports to 
England, Germany, Holland 
and France, has this season ex- 
panded its sportswear lines to 
include sweat shirts, Western 
look styling and velour shirts 
and jackets for the whole fami- 
ly in addition to corduroy suits, 
denim and drill overalls, sporty 
jackets and biousons in cor- 
duroy, velvet and denim, cotton 
and flannel shirts and a wide 
assortment of pants in regular 
and stretch fabrics. 

Bagir and Llgat are both part 
of the giant Polgat con- 
glomerate together with 
Australian Wooltops, Ouman 
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Knitting Mills and Jerullii 
Lingerie. Polgat’s export 
forecast for 1980 is $08 million. 
Export sales last year 
amounted to. $48.8 million. 

MACHINERY in Polgat's sub- 
sidiary companies is the 
most sophisticated in Israel, 
and in some cases, the most 
sophisticated In the world. 
Computerised grading 
machines are operated in the 
Bagir, Lady Bagir and Jerulin 
plants and the infrastructure 
had already been established 
for the Introduction of the com- 
puteriaed Gerber cutting 
machine which will save 
energy, time and cloth and will 
contribute to greater efficiency 
in production. Continued in- 
troduction of up-dated 
machinery is in no way 
detrimental to the human ele- 
ment. There are still many jobs 
which a machine can't do, and 
in such cases where machinery 
replaces manpower, the per- 
sonnel affected are retrained 
for other tasks within the com- 
pany. 

In the past year both Bagir 
and Lady Bagir have increased 
their exports to their main 
markets, England and Ger- 
many, and have developed ad- 
ditional markets in Canada. 
The Bagir classics have always 


had wide appeal for European^,] 
and with the addition of ne’ r(y 
colours and fabrics, Bagir an ? ,j 
Lady Bagir will undoubtedly 
chalk up another successftf r 
season. ■ w 

Though tailored, Lady Bagir | 
suits and separates are mort 
feminine and comfortable antf 
slightly more casual tharf 
before. The look is soft andr 
jackets have been made entlre-T 
ly without fusing to mold to the \ 
body. Many of the jackets &re \ 
edge to edge with Bingle fasten- i 
ing and no collars. Where there 
are collars, the reveres are 
narrow and slightly dropped. 
Jackets and vest are slim fit- 
ting and elongated, and skirt 
lengths which have been 
shortened are still below the 
knee. "An elegant woman 
would never show her knees" 
says Lady Bagir's fashion co- 
ordinator Sheila White in 
response to a question on the 
firm's reaction to the revival of 
the mini. 

BUT AN ELEGANT woman 
will wear pants, and for her 
Lady Bagir has created trouser 
suits in slub silk, slub linen and 
velvet with single pleat trousers 
and shawl-collared jackets. 
There are also stretch corduroy 
pants to be co-ordinated with 
Lady Bagir blazers.* Cot- 
ton/lycra is another of the 
stretch fabrics in the Lady 
Bagir collection. 

Pleats in varying widths are 
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Hers to a 3-piece nil wool Lady Bagir classic while his Bagir suit to o wool- 
Arrylfn mtr. Lady Bagir's suite are slightly more feminine this lime. 

seen in fine wool skirts and The Bagir men's line In 
linens with a silk sheen finish, poly wool, fine tweed, linen and 
Cloche and panelled skirts have lightweight wools In shades of 
not been overlooked, but do not beige, cream, sand, white, navy 
appear as frequently as pleats, and grey, Is like Its tema 
Except for strong tonlngs In counterpart, less forma m 
checks and tartans, colours arc more relaxed. Severe tailoring 
muted ... lots of white and off- has given way to a more casual 
white, sliver grey, pearl blues mood without compromls g 
and greens, the Bagir ethic. ” 
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THE TERRY CLOTH robe, a 
handy garment to have around, 
if someone rings your door-bell 
while you're under the shower, 
has emerged from the area of 
the mundane to the realm of 
fashion. 

Since terry cloth has become 
accepted for street-wear and 
even for evening wear, 
manufacturers of terry-cloth 
robes have had to incorporate 
more fashion consciousness 
into both styling and texture. 

Ocean, the Jerusalem-baaed 
company which is one of 
Israel's largest producers, of 
terry cloth robes and towels, is 
promoting new terry dimen- 
sions which look like corduroy, 
tweed and velour. -There are 
even a feWchangeants. 

Ocean weaves Its o.wh 
fabrics, and has matching 
towels for every robe. The 
r$nge for men, women and 
children Is grouped into beach 
cover-ups, sauna wear and 
leisure wear. Most.of the robes 
are full-length, but there Is also 
a good selection of hlfc length 
sporty styles. Men's ranges in- 
j eludes judo jackets with kimono 
' sleeves, trenoh coat styling and 
: smoking jackets in' rich two- 
toned velour textures. . 

! The oriental look in the 
women's range is Inspired by 
China more than Japan. Loose, 
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1 ”, the German Investment Bank 

Gita Baruch \ deg. Germany is Ocean's best 
\ export market followed by Hol- 
j land and England. Exports 
raglan sleeved, caftan style \ last year totalled $ 1 , 800 , 000 . 
robes have two-way front zips “^hcflgure will probably be 
for maximum comfort. doubl^^^ttikKyoar, as exports 
“Women who move around the, for the first halfotthe-yea? are 
house a lot, don't like to be already in excess of $1 million, 
restricted by a garment which , sixty per cont of Ocean's total, 
gets in the way," explains ; production la designated for ex- * 
Ocean’s sales manager Reuven [part, but the percentage Is 


Grunbaum. "They can pull up 
the zip as high as they want 
from the hemline, or converse- 
ly, as far down as they want 
from the neckline." 

AS THERE IS with fashion in 
general, there is an emphasis 
here on pocket details. Nearly 
all robes have at least two 
pockets either side or front, and 
some of the men's robes have 
an additional breast pocket. 
Whereas there used to be a 


[higher if one omits the towels. 
'Only 18 per cent of the com- 

J any's robes are sold locally, 
he regt are sold abroad. 
Grunbaum offers some sound 
fcdvlce to the consumer. He 
hoteg that Israelis in particular, 1 
kre mistaken in believing that 
(he strength of the towelling 
depends on the weight. He 
(points out that a fleecy towel is 
.really nothing more than a lux- 
I ury item, requiring more yarn 


great distinction between i which makes it more expen 


fashion colours and those of I sive.^, The strength of the towel 
bathrobes, today they're run- [ la actually In the binding. ."If 
ning neck and neck with khaki, j the . binding IS strong, M Grun- 
camel, navy and terra cotta far baum asserts, "that’s what 
men. and lempn cream, peach, [ really counts. A lightweight 
rust, teal arid fqded rose fori towel Is less expensive, takes 


women. 

" All adult styling Is reproduc- 
ed in the junior ranges; 

OCEAN whiph has been in 
business 1 for nine years, is ownj- 
ed by the Clal Corporation and 


-.- T - v V# 

. 

1'- 1 I . | • 

iv ■ 


t-lu’A-. nV i: 


i $ s£t>. • 


C$3 





less space in the washing 
machine or the closet and dries 
much faster." . Even, with the 
light weight, Ocean’s largest 
towels measuring 1 m x 1,60 m l 
still manage to give & feeling of 
lpxury. . , . ■ □: 
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ASK ANY WOMAN who. con- 
sistently buys garments with 
the Sportllfe label why she does 
bo, and the reply will probably 
be because Sportllfe always 
produces a neat, uncluttered 
look epitomising sporty 
elegance. In its seven years of 
operation, Sportllfe has alwayB 
managed to preserve its own 
image, while remaining within 
the orbit of the fashion trend of 
the day. 

jWhile there are still a lot of 
mono-hues in Sportlife’s 
Spring/Summer ’81 collection, 
there are more printB than ever 
before. There are bright, 
youthful, multi-coloured 
checkB, exotic tropicana, jungle 
influence* fine pastel stripes, 
delicate florals, army 
camouflage and pale tie-dyea. 

Altogether, there are ten 
different groupings in pure cot- 
tons. crisp seersuckers, cot- 
ton/polyester blends, terry 
cloth, a drill-like legion cloth, 
delavee which can be described 
as a refined tricot, lurex and a 
blend of dacron, cotton and 
lycra. 

Designer Shuki Levy, who 
also did the Ralntex collection, 
has truly excelled himself this 
season, proving that variety is 
indeed the spice of life. 

Some of the vests and jackets 
are reversible with legion cloth 
on one side and terry on the 

ether. , t . . 

The total collection is 
characterised by ease, comfort 
and elegance. n 


WM introduces Ik. 
staff. Three outfits for each staff member. 


uniform look. The range includ- 
ed Jumpsuits, dresses, fitted or 
baggy pants, skirts ana 
matching blouses and tops. 

The dress is comfortable as 
well as a model of chic which 
can be worn round the clock In 
the hours after work. The non- 
uniform outfit gives the girl 
wearing it that extra incentive 
to be a good hostess. Manager 
Rlchman told the crowd of 

collection for the atafflnevery '"‘huojastl^ o( th | 

area of the hotel : nt ®' J tatt w ju be able to choose three 

bars, lobby-lounge and office - .... Irom a large selection of 

Twelve gorgeous girls and i am ^ Manager 

two men tripped down, the s y t azar promises a 

runway to disco r sic in a , how BWomo 

every 

:c 0 The^ a mo1ened th a e “n. season to suit Individual taste. D 
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SftuAi Levy adds another new look to the Sportllfe collection. 






FASHION IS FASHION la 
fashion, and panty hose Is panty 
hose Is panty hose, and the 
“ twain” do meet. 

This is how Arlella Abfri. 
Assistant Marketing Manager 
of Glbor Textile Enterprises, 
huge exporters of panty hose 
< exports last year were $20m., 
and this year they should rise to 
$24m.i, defines the matter. 

“Most fashions are short- 
lived. they are around for a 
year or so, and then they dis- 
appear. Women whose fashion 
consciousness is developed to a 
super high degree wouldn't be 
found dead In last year’s 
fashions; but panty hose 1 b 
always in fashion. It Is a basic 
item of every woman's war- 
drobe. Now and then, I admit, a 
woman will buy other types, but 
this is only to give a bit of varie- 
ty to the way they dress, 1 ’ 

She was commenting on 
“rumours" that stockings — 
and stockings with seams at 
that — were now making a 
tremendous comeback. “If a 
woman wants seams, she can 
buy them also In panty hose." 

If anything, she feels that 
panty hose will increase in pop- 


Macabee Dean 


ularity in the future as the pre- 
sent fashion of wearing jeans - 
and slacks wanes. "At present, 
some girls and women are 
wearing knee-high stockings 
under their Jeans and pants. 
These are cheaper, and since 
they don't show anything but 
the lower part of their leg, It 
really doesn't matter. But as 
dresses, especially shorter 
dresses come back into fashion, 
the tendency among these 
females to return to panty hose 
will dominate.” 

And it is panty hose, she 
believes, which will set the new 
fashion. “The fashion today is 
to use decorations on the panty 
hose, such as butterflies, dots, 
lines, hearts, all sorts of 
patterns. These are used to give 
a more appealing look." 
Moreover, the thread used Is 
becoming thinner and sheerer. 
If It once was 20 denier, today 
one can often find ten denier. 
COMMENTING ON 

FASHIONS — as compared to 
basic clothing Items — she feels 


that it is the fashion design 
of the manufacturers w 
create fashions. “They UBe t 
media to spread the message ■ 
what Is fashionable, and tfc 
stores 'Stock up clothes accoi 
ding to what they think wome 1 
will buy, and this goes back t 1 
the manufacturers." 

But which type of girl o t 
woman is most susceptible ti 
the whims of the fashtor 
designers? 

“There are no rules, but it 
could be said .that the most 
fashion conscious are. girls, just 
beginning to work, who have 
money, but who live at home 
and so have money to spend on 
clothes. They are ready to buy a 
new wardrobe each year." 

But eventually, these women 
get married, start raising a 
family, and even pitch in with 
outside work to help the family 
budget. 

“Then they become much 
more money conscious than 
fashion conscious, and they 
tend to be much less influenced 
.by the need to buy clothes one 
year which will not be 
fashionable the next.” 

Nevertheless, these “settled" 



youngsters ana 'THi 
businessmen have travel 
abroad, and are seeing how ANOTHuav 2 

—t 1 .' • t " Inhnn fr»i* lo-n .I 1 

Panty hoae still seta the ft uMon . From Qibor ‘a thinner current line. 


women do buy fashions, and the 
reason is that they don't care to 
be seen time after time wearing 
the same thing. “If they had 
three or four circles of friends, 
who did not know each other. 
I'm willing to predict that these 
“settled” women would buy 
much less fashions." 

Do women buy new clothes to 
impress men or to impress 


other women? “Well, It seems 
to me that they buy first of all 
because it gives them a good 
feeling to look nice and attrac- 
tive. Then they try to attract the 
attention of both men and 
women, but the younger girls, 
who arc out husband-hunting, 
undoubtedly buy clothes to at- 
tract the attention of men,” she 
snys. □ 
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EXHIBITORS AT 
ISRAEL'S 21 ST 
FASHION WEEK 
AUGUST 18-21, 1980 

Room numbers of showrooms 
at the Jerusalem Hilton 


Adam & Eve 1728-24-25 

Adlram 1532 

Adler 1835-80 

Alaska 1731-32 

Alfi 1681 

Anne 1411 

Apnarei 1430 

Arlan 1511 

Aral Knitwear 1428 

Ata 1623-24-25 

Aviva! 1410 

Baglr-Jerulln 1633-34 

Barak 1433 

Barbour 1883-34 

Baruch Fashion T 827-28 

Beged Or 1035-30-87 

Beged Or Bis 1035-36-37 

Bennet 1524-25 

Berger 1512 

Blbat 1837-88 

Cana’an 1513 

Carnit 1610 

Denotex 1431 

Dorlna 1537 

Dortt 1422 

Duplo-Ayelet 1831-32 

Ekateln Knitwear ' 1432 

Emek 1428 

Ero 1614-15 

Gab! Model 1538-34 

Gmtman & BocUonutcin 1632 
Gideon Oberson 

Beachwour 1818-14-15 

Gfngetto 1017 

Oottex 1913-14-15 

Guiiio 1626 

Helen Knits 1535-36 

Jerusalem Lace 1520 

Kadoah Style 1417 

KarJna • 1022 

Kltan 1518 


Buying Offices 

A.DJ. .1412 ! 

I*™ . 1313-14-15 

Eran Enat 1316 

Heller 1828-24-35 

nomar Agonclaa 1311 

Bmra , • 1818-14-15 

W Plus ■ ■ 1812 


Kill Yofi 
Lahav 

Levan on Knitwear 

Lodzla 

Lydia 

Lydo 

Mag 

Maquette 

Marlin 

Mlf-GIIco 

MissY 

New York Fashion 

Nlba 

Ocean 

Orpaz 

Ouman 

Papco 

Plzl 

Pony 

Quilts of Israel 

Unimex 

Rlkl Bon Ari 

Rlkma 

Rum I 

Ron-Ly 

Rotex 

Salpetcr 

Shekel Model 

S.M. 

SportHfe 
Srlgcl Aviv 
'Tadmor 
Tefran 
Terra 
TIferct 
Til 6 Plly 
TlpTop 
Toutay Bar 
Tricollz 
Yanlv 


1811 

1727-28 

1414 
1433-34 

1517 
1812 
1528 
1038 
1816 

1736-36 

1518 
1413 

2013-14-15 
1822 
1424 
1514-15 
1733-34 
• 1027 
1628 
1618 
1012 
1722 
1817-18 
1726 
1820 
1435 
1611 
1522 
1418 
1787-88 

1415 
1018 
1437 

1823-24-25 

1427 

1428 
1426 
1528 
1631 
1538 


Fashion Week Offices 

Hondquartera 1718-14-16 

Buyers’ Advisory Service 1712 . 
Press Offloes 1715-17-18 

Tourist 8orvlcea 1527 

Ministry of Industry 

Commerce A Tourism 1711 
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Leah Gottlieb at work 

IN THE PLETHORA of books 
hitting the stalls now about ra- 
vlshiugly beautiful, chic, en- 
ticing female tycoons Cyou 
know the story: rags to riches, 
but nowadays instead of marry- 
ing a rich millionaire, the 
heroine becomes one by 
herself), the writers forget one 
thing. Work. 

It's work, sheer, back- 
breaking, 10 -hours-a-day. 
labour that makes the money. 
Plus talent. Plus a touch of 
luck. Altogether, they're a rare 
combination, which explains 
why so few of us make it to 
tycoondom. 

One woman who has, and has 
made her firm’s name in the 
process, is Leah Gottlieb. Who? 
Outside the fashion world, few 
know her name. Yet many 
women. If not most, wear her 
creations. 

What makes Leah run? Ask 
anyone who knows her (and 
they all, without exception, ad- 
mire her) and they'll say: will- 
power. 

Leah Gottlieb Is a slim, alight, 
grandmother-age woman, with 
a quiet voice that is instantly 
listened to. No temperamental 
rages shake her gleaming 
Gottex. building. No outbursts, 
no complaints when things 


THEY’RE ALL SITTING cross- 
legged or sprawled on a lawn 
green wall-to-wall carpet. It's 
not a kindergarten, nor is it a 
group therapy session. It's part 
of a $2 million business deal in 
which the floor provides an 
Ideal base for negotiations. 

The scene takes place in a 
large, well-ILt, pleasantly fur- 
nished room in which the 
predominant colour scheme is 
white and green. To the casual, 
split-second observer, the at- 
mosphere appears to be calm 
and relaxed, but In fact, there 1 b 
an undercurrent of tension. 

Scattered over & wide ex- 
panse of floor space are series 
of swimsuits and cover-ups In 
next seasons colour com- 
binations, Susan Jones, 
beachwear buyer for Saks 6th 
Avenue, removes a garment 
here, adds another there, in a 
game of fashion jig-saw. She 
has problems. She can’t- 
overstep her budget, and Bhe 
likes almost everything she 
secs. The process of elimination 
.Is painstakingly difficult. If she 
were buying for herself alone, it 
might be easier, but her choices 
are for thirty stores and she has 
to take individual window dls- 
■ plays and • advertising cam- 
paigns into consideration. . 

She's spending the best piirt 
of a week making up her mind, 
determining: on a month . by 
month basis what's going to be 
stocked by Saks from 
September all the w&y through 
•to January, 

Her choices are governed 
;by : geography, climate and 

PAGESIX. . 


don't run like clockwork. But 
every moment of a fashion 
item's life, from its conception 
as a fabric design in Leah's 
mind, to the moment it, teamed 
with an array of complemen- 
ting fellows, goes on sale In a 
top U.S. or European Btore, is 
held In check and guided by 
Mrs. Gottlieb. 

Watch her at work. It's a 
lesson in quiet diplomacy. No, 
that implies servility, and Leah 
Gottlieb takes orders from no 
one. A lesson in quiet control. 

Some one brings coffee. 
Sqmeonc brings grapes. 
Someone else brings in a lovely 
small granddaughter (Leah has 
six grandchildren). All sit on 
the floor. A model changes Into 
a swimsuit, adds a caftan, a 
jacket, a skirt, changes Into a 
bikini, adds a jalabiya, a bur- 
nous. pants, a shirt, goes back 
to change again. Journalists 
(us) ask questions. Phones 
ring. Below and around us, the 
factory hums with its full com- 
plement of cutters, machinists, 
checkers. 

SHE BEGAN HER DAY early 
this morning. How many people 
as they plunge Into the sweaty 
hustle bustle of Tel Aviv, know 
that high in the garden on the 
roof of her apartment, Leah 
Gottlieb is sitting, thinking. "I 
get my best ideas then, as I sit 
there and watch the early sun" 
Where do these many ideas, 
for prints, for styles, for com- 
plete collections, come from? 
“My last collection (the one you 

clientele, not to mention price. 
She is delighted that an 
expensive-looking caftan costs 
less than she would have an- 
ticipated. This gives her more 
lee-way for other Items. She 
neatly Jots down code-names 
and prices In pencil, because 
erasing Is less messy than 
crossing out, and she knows in 
advanoe that she'll be chopping 
and changing till the last 
minute. One of her colleagues is. 
busy grouping price tags. 
Another is constantly rearrang- 
ing groups of garments at her 
request so that there Isn’t too 
much or too little of any one 
print or colour. Meanwhile, Joe 
Gromek, Vice President and 


Joanna Yeliiel 


may be wearing on the beach 
this summer), I got from an ex- 
hibition of Impressionist pain- 
tings at the Grand Palais (in 
Paris)” 

This gave her the basis of no 
less than 600 different items. 
Other ideas come from : 

" A Tiffany lamp.” 

"An Agam design .' 1 

THE HIT OF the current collec- 
tion to be shown at Fashion 
Week, is the Egyptian group, In 
beige and brown and blue, Mid- 
dle Eastern desert tones. This 
grew from a visit to the 
Metropolitan Museum — quite 
by chance. "I wanted to see the 
Hapsburg collection, and had to ' 
walk through the Egyptian sec- 
tion to get to it. And saw the 
many lovely frescoes. They 
stuck in my mind." 

Mrs. Gottlieb designs in her 
head, transfers her Ideas to 
paper, and the fabrics are 
printed In Italy, beside Lake 
Como. Then the material Is sent 
back here for making up. Ide&B 
come to her as she is living her 
life. "When I'm sitting and 
thinking, or walking In the 
streets, or reading a book." 

"She's a genius, no doubt," 
someone says reverently to me 
in a stage whisper. "She does 
the work of three designers." 
And of course, she does It two 
years in advance, a factor not 
taken into account by the 


floor 

level 


Greer Fay Cashman 


Merchandise Manager for 
Sportswear at Saks, occupies 
himself with endless 





woman demanding "the very 
latest fashion." Generally an 
idea takes that much time to 
flourish from a slight itch to the 
ready object. Which means that 
fashion prediction is a basic 
scenting of what will be (the 
jewel colours of next year, rich 
greens, blues, glowing reds, can 
already be seen in Gottex wear 
scheduled for the U.S. for the 
end of 1980, to be seen on 
summer beaches in 1981. They 
took birth in Leah's hcAd In 
1979). 

SHARING THE LIMELIGHT 
with the Egyptian sequence is a 
plastic "spaceman'' outfit, 
complete with see-through 
plastic jackets. "My 
cosmonaut," says Leah proud- 
ly, adding "this is for abroad, 
not for Israel." So, with the 
plastic mackintosh look, Mrs.- 
Gottlieb, at 62, has come full 
circle. Back to the workshop 
above the rickety steps, tucked 
away in a little lane off Tel 
Aviv’s King George Street, 
where there was once a sign 
saying "raincoats." This Is 
where Leah and her husband 
Armin began work when they 
appeared in Israel in 1649, vir- 
tually penniless. 

THE LIST OF WELL known 
women wearing Gottex is long, 
and knowing that Nancy 
Kissinger has a standing order' 
for io sets a year doesn't 
necessarily mean that your own 
Gottex becomes more precious 
to you. But, In case you're 
worried that Gottex is just for 


calculations on a pocket-size 
computer. 

One wonders aloud, why 
they've bothered to come all the 
way to. Israel, when there’s 
such a profusion of swlmwoar 
manufacturers and designers in 
the United States. Gromok's 
reply is spontaneous. "Gottex is 
the most important dosigner of 
swimwear In the U.S. and 
probably the whole world," ho 
says. "Gottex Is a name and 
concept that sells doslgnor 
swimwear 1 ’ states Jones, mak- 
ing particular mention about 
quality and fit. Adds Gromek: 
"Gottex has a line that most 
closely Identifies with 
American sportswear. It has an 




VvsuVj! 

'ii L-h 



i I-# >«.« t 

V U-.-jr, 




Dnrslinj? a tiny pyramid. 

Ihc young, Queen Elizabeth n 
of England was guest at a 
Harrods fashion show recently 
and chose a bathing suit and 
caftan. "The same one Sally • 
Lewis < wife of U.S. ambassador \ 
Samuel Lewis) chose." Leah 
notes. "It's called 'Amigo,' a 
Mexican style." 

"GOTTEX MAKES a complete 
collection, for young and old. 
We do maternity bathing 
clothes, and bathing suits for 
women who have had a breast 
removed in a cancer 
operation." 

EXPORT SALES were $10m, in 
1979 and should be 26 per cent 
up on that figure this year. 
Forty-five per cent of those ex- 
port sales go to America. 
"America Is most open to 
fashion, more open than 
Paris," Mrs. Gottlieb says 
firmly. 

She travels abroad some 18 to 
20 times a year. WorkB to 10 or 
11 at night often. And how doea 
Bhe relax? 

Suddenly, her eyes light up. 
"With music. All kinds of 
music, but especially 'Carmen. 1 
It gives me a feeling — of move- 
ment. When I'm abroad, I 
always try to get a free evening 
at the Scala." □ 

appeal for the American 
customer, and frankly, we 
think that Gottex li the best.” 
Miriam Scher, who runs the 
Gottex New York office, and is 
temporarily back on home 
territory advises Jones agalnai 
over- buying on pants ana 
. observes that jackets ael 
better. She helps Jones to co- 
ordinate. but there is no aaiea 
pitch. Gottex matriarch Lean 
Gottlieb sits qulcUy by the 
sidelines, watching and listen- 

in sicond daughter YehudU 
Gottfried takes note of 
changes to be made in bl- an 
tri-colour swimsuits. Jone 
wants to change the order onne 
assy metric panels. n , 

• A covcr-up requires a nwr* 
narrowed sleeve or a diffe«« 
version of a oertal j[i JL tbe 
Yehudlt quietly organizefl ^ 
making up of o new veri^ 

• which Is sent up from the fa 
tory In due course. 

Irrespective of h0r OV j 0 J e i 

sonal P refe r®J!f v aware o f 
remains constantly a e x. 

what the end c ° n8 “™^ a flot, a 
ing, be It a classic maiuo . 

bikini, a bandeau top, a 

a plunging V or a one shorn 

feX £f?e U r e four -hbqrs of 

privy to the art 0 *^^ 0 tber 
fng, I have to leave for an 
appointment. The exp h t 
has been so fu£iM ® 



has been so y 

time has slippedjjy^^ u > 
noticing. It*a -^ uoh 
education, fU 


The Gottlieb daughters organise volume buying. MiriamSaherat lift and Yehudit Gottfried at right. 
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EXHIBITORS AT 
ISRAEL'S 21 ST 
FASHION WEEK 
AUGUST 18-21, 1980 

Room numbers of showrooms 
at the Jerusalem Hilton 


Adam & Eve 

1723-24-25 

Kill Yofi 

1811 ’ 

Adiram 

1532 

Lahav 

1727-28 

Adler 

1638-30 

Levanon Knitwear 

1414 

Alaska 

1731-32 

Lodzia 

1433-84 

Alfl 

1031 

Lydia 

1517 

Anne 

1411 

Lydo 

1812 

Apparel 

1430 

Mag 

1828 

Arlan 

1611 

Maquette 

1088 

Arzl Knitwear 

1423 

Marlin 

1810 

Ata 

1023-24-25 

Mif-Gltco 

1785-80 

Avlval 

1410 

Miss Y 

1618 

Baglr-Jerulln 

1033-34 

New York Fashion 

1418 

Barak 

1438 

Nttaa 

2013-14-16 

Barbour 

1833-34 

Ocean 

1822 

Baruch Fashion 

1827-28 

Orpaz 

1424 

Beged Or 

1038-30-87 

Ouman 

1614-18 

Bcged Or Bla 

1038-86-37 

Pnpco 

1788-84 

Bonnet 

1824-28 

Plzl 

1027 

Berger 

1512 

Pony 

1028 

Blbat 

1837-38 

Quilts of Israel 

1018 

Cana’an 

1618 

Rniutox 

1612 

Carnlt 

1610 

Rlkl Ben Arl 

1722 

Denote* 

1481 

Rikma 

1817-18 

Dorlna 

1837 

Roml 

1728 

Dorlt 

1422 

Ron-Ly 

1826 

Duplo-Ayelet 

1881-82 

Rotcx 

1436 

Ekstein Knitwear 

1482 

Solpeter 

1811 

Emek 

1428 

Shekel Model 

1522 

Ero 

1614-18 

S.M. 

1418 

Oabl Model 

1833-34 

Sportlife 

1787-38 

Geratman & Bcckenstein 1032 

Srlgei Aviv 

1418 

Gidoon Oboraon 


Tadtnor 

361B 

Beachwoar 

1818-14-15 

Tcfron 

1437 

Glngette 

1817 

Terra 

1828-24-26 

Gottex 

1918-14-16 

Tlferot 

1427 


GuUlo 1626 

Helen Knits 1836-30 

Jerusalem Lace 1826 

Kadosh Style 1417 

Karina - 1622 

Kitan • 1838 


Buying Offices 

A.D.I.. . .1412 ‘ 

• 1818-14-15 

ErqnEnat .... wiq 

Heller 1823-24-26 

Nomar Agonoiea • 1811 

• ■ 1813-14-16 

TriPlua . 1812 


TilftPUy 
TlpTop 
Toutay Bar 
Trlcollz 
Ynnlv 


Fashion Week Offices 

Headquarters • 1718-14-16 

Buyers’ Advisory Service 1712 . ' 
Proas Offices 1716-17-18 

Tourist Services 1627 

Ministry of Industry 
Commoroe & Tpurlsm 1711 
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